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CRM Relat�onsh�p Index: Enterpr�se
Relat�onsh�p scores for CRM are shown below. The chart h�ghl�ghts some of the factors wh�ch contr�bute to a
product's overall Relat�onsh�p score. Ease of do�ng bus�ness w�th, qual�ty of support, and l�kel�hood to
recommend data �s shown �n the table below.

https://www.g2.com/reports/74a316aa-b308-49ab-8ec9-22912e22ab43/preview?tab=data
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* Products are ordered by Index score. Products are ordered alphabet�cally �f two or more products have the same Index score.


