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CRM Usab�l�ty Index: Enterpr�se
Usab�l�ty scores for CRM are shown below. The chart h�ghl�ghts some of the factors wh�ch
contr�bute to a product's overall Usab�l�ty score. Ease of use, adm�n�strat�on, and adopt�on
data �s shown �n the table below.
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* Products are ordered by Index score. Products are ordered alphabet�cally �f two or more products have the
same Index score.


