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Zoho CRM - Pathfinder

¢

Zoho CRM icerisindeki CommandCenter
icerisinde erken erisime acildi.

Enterprise ve Ultimate surumlerde acik.
Zoho One icerisinde de var.

Eger bu ozellik suan sisteminizde acik
degil ise, support@zohocrm.com “E

uzerinden erken erisime acilmasini talep I

edebilirsiniz. i onnt


mailto:support@zohocrm.com

Zoho CRM - Pathfinder

¢ Kimler icin? CX suUreclerine dnem
veren, E-Ticaret, tuketiciye
yonelik is yapan (B2C) firmalar
Icin uygun.

¢ Musteri deneyimini ve satin alma
davranigini ileri seviyede analiz

etmek isteyen firmalar icin uygun.

¢ Sureg verimliligini takip etmek
isteyen firmalar icin de uygun.

Customer Journey Map
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CommandCenter Icerisindeki Journey Builder

START

v
Waiting for pre.
approval

processing
nitiated

Loan sanctioned

Loan rejected 4
o Waiting for Documents | Address ve
manual approval verified -
Overdue Overdue
Overdue proceedings in > proceedings
due t settied

Loan Closed > Loan Settied

rder placed




Pathfinder vs Journey Builder

THEORETICAL DIFFERENCE

PathFinder
Discovers different paths or journeys
taken in your business.

Captures and records real-time
interactions with your existing

touchpoints as and when they

happen.

Itis dynamic in nature. It can assume
different paths based on the user
navigation.

Itis a receptive and reactive analysis.

Journey Builder

Lets you orchestrate contextual
journeys/ processes.

Lets you set up contextual
touchpoints and establish
personalized communication at each
juncture of the process.

It lays down a static forward path for

your customers to traverse.

It allows proactive means to design
customer cadence.

TECHNICAL DIFFERENCE

Pathﬁna’er

Uses States, Touchpoints, and
Identifiers to capture journeys.

Produces three graphical reports:
Path report, Sankey report, and
Journey report, to analyze
customer journeys.

 Journey Bulder

Uses States, Transitions, and Triggers
to design journeys.

Lets you configure record actions
at each transitioning point.
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Zoho CRM - Pathfinder

¢ GoOzlemleyici bir 6zellik. Deneyimi
tasarlamaz, deneyimi takip
etmenizi ve dolgimlemenizi saglar.

¢ Google Analytics'de yer alan cok
kanalli huni raporlarini referans
alabilirsiniz.

(000 ORo oso0o

¢ State, Touchpoint, Path olarak
adlandirilan 3 temel yapi ile
olusturuluyor.



Touchpoint Yapisi

Entegrasyon bazli Standart
¢ Touchpoint olarak adlandirilan - -
yapi icerisine gesitli tetikleyiciler — somerevmmmesideinomn .
ekleyerek, CRM uzerinde takip vt ssoons G ||

Escalating a ticket in Desk

etmek istedigimiz deneyimleri ]

Owpening an Email Campaign

Submission of a webform

Value of adate / date time field

Clicking an Email Campaign

ta n I m laya bi I.iyo ru Z. Sending an outgoing email

¢ 3 farkli tetikleyici tipi var add ouchpaint_ Oze (Custom)

¢ Entegrasyon bazli 2 |

‘ Ozel CUStom Receiving an API call .
( ) Receivingacustomsignal*SDK Segenegl de var
¢ Standart
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Rapor Tipleri

PathFinder Reports

¢ Path Raporlar : Bir yolculugu ardisik
bir sekilde takip etmenizi saglar.

Path report

¢ Journey Raporlari : Yolculugu
Journey report

diagram modelinde takip etmenizi

saglar.

Sankey report

¢ Sankey Raporlari : Bir yolculugu
genel hatlariyla resmederek gosterir. =~ I”
Yolculuklar arasinda gecisleri
gosteren bir huni raporudur.




Rapor Tipleri

¢ Path raporu ornek #1

« E-Commerce Visitor tracking

Setup Overview  Reports

( Path ) Sankey Journey

Filter signals by

Q. Search here

Path

Site Search Results

Site Search Results

Site Search Results

Site Search Results

Site Search Results

Site: Search Results

Site Search Results

Site Search Results

Site Search Results

View Products

View Products

View Products

WView Products.

View Products

View Products

View Products

Add to Cart

Add to Cart

Add to Cart

Add to Cart

Add to Cart

Al to Cart

Add to Cart

Add to Cart

Make Payment

100 Records Per Page

Site Search Results |+ AddtoCart  + Make Paymen

Abandon Cart  *  Cart Reminder email clicked  + Ad

Add to Cart Failure

Proceed to Checkout  + Add Address  »  Guest Logie

Proceed te Checkout  + Add Address + Check out

Proceed to Checkout  + AddAddress  *  Checkout

Proceed to Checkout  + Add Address  »  Checkout

Checkout |+ | Make Payment | »  Payment Success

-

¥

tefresh repo

1-17

Record Count

166

a2

505

48

205




Rapor Tipleri

¢ Path raporu ornek #2

% Lead Management

Setup Overview Reports

Path Sankey Journey ©) Refresh report

100 Records Per Fage ~  1-10 < >

Path Record Count
Filter Signals By
Q Search 1 Lead Gen - Outbound Email  + | Lead Qualification-Email  +  Lead Ce i *  Contact Creation 20
- Lead Gen - Outbound Email > Touchpoint *  Pre-qualifiedlead » Lead Conversion » Contact Creation 40
- Email opened - 1 > Email
Bee 3 Contact Creation 13
Bounce Reason
Lead Gen - Emall campaigns 5
Bounced Time
Ce 5 | LeadGen-Emal ¢ LeadQ mail * LeadConversion * ContactCreation a4
Link
Module 5 Leadgeneration-outboundcall  *  Lead Gen- Inbaund- email 12
Mo. of Clicks
Lead GenInbound downl Content  » | Lead genInbound-Webform | »  Lead Qualification-Email  »  Lead Conversion »  Contact Creation 24
No. of Opens
Sent By 8 | Leadgen Inbound - Webform 20
Sent From
Sent On 9 Lead gen Inbound - Webform  +  Pre-qualifiedLead * | Lead Conversion '  Contact Creation 80
SentTo N . y . .
10 Leadgeninbound -Chat1Q  *  Lead Qualification-Email »  Lead Conversion * | Contact Creation &6
Source
Status
Subject




Rapor Tipleri

¢ Sankey raporu ornegi ornek #1

Setup Overview Reports

Path ( Sankey | Journey ) Refreshreport

Sankey Report is available only for the last 12 months of data




Rapor Tipleri

¢ Sankey raporu ornek #2

Sankey Report is available only for the last 12 months of data




Rapor Tipleri

¢ Sankey raporu ornek #3

Path  Sankey | Journey ¢ Refresh repor]

Sankey Repor ilable only for the last 1 of data




Rapor Tipleri

¢ Journey raporu ornegi

+ E-Commerce Visitor tracking

Setup Overview Reports

Path Sankey | Journey ) ) Refresh report

Journey Report is available only Tor the last 12 months of data. Export as png
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Pathfinder Kapsam Ornegi

Assess user behavior in a retail store

Scope: Understand and decipher customer behavior.

Zylker.com is a novel online electronic store, trying to understand the behavior of visitors on their site.They'd like to
understand how visitors moves through their site, in order to decide upon UX strategies, targeted sales, how to

allocate marketing spends, and more.

As a platform, they have multiple touchpoints that users access in no particular order, including:

* Sign up to the site

chasorzone.
¢

® Subscribe to the newsletter

» Explore products

+ Email with an enquiry

* Start a chatbot conversation — 1

» Check eligibility

¢ Use tools on the site to check the product dimensions virtually ( mé,:m )
s Add products to wish lists 8
* Remove products from wish lists ( m"g
® Add products to cart |
e Explore the blog Ll

& Take up a quiz -
» Choose between different payment aggregators

* Choose a desired method of payment



¢

Raporlar Hakkinda

Raporlarin kurulumlarini ve kriterlerini
duzenleyebilirsiniz. Fakat son ¢ikti
uzerinde duzenleme yapamazsiniz.

Raporlarin .png formatinda ciktisini

alabilirsiniz.

Veriler raporlariniza gercek zamanli
yansir. Herhangi bir bekleme suresi
yoktur.

.............




Onemli Dokiimanlar

¢ Pathfinder 6zelligine dair detayli online dokumantasyona erismek icin

tiklayin.

¢ Dokuman icerigi;
¢ Pathfinder Uzerinde S.S.5
¢ Zoho CRM Pathfinder 6zelliginin kapsami
¢ Pathfinder icerisindeki raporlara dair detaylar
¢ Pathfinder uzerindeki kavramlar ve bilesenler

¢ Pathfinder 6zelligine butunsel bir bakisg

2010


https://help.zoho.com/portal/en/kb/crm/process-management/commandcenter/pathfinder

Bizi Dinlediginiz Icin Tesekkiirler
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